
SAS KICKS OFF SUMMER SEASON
AND WELCOMES EUROPE TO MALMÖ
WITH THEIR FIRST AI MARKETING
CAMPAIGN
As Europe sets its eyes on Sweden and the city of Malmö this week, SAS is kicking off
the summer season with an AI generated campaign, welcoming visitors to the vibrant
region of Copenhagen and Malmö – forming a stage for music and celebrations during
the next coming days.

To help build on the excitement in Malmö this week, the SAS in-house marketing team has
partnered with award winning Swedish AI artist Stephanie Löwenstein to develop bold images
showcasing virtual SAS passengers displayed on SAS’ online channels, on the streets of
Copenhagen and Malmö, as well as at key airports across Scandinavia.     

"We are delighted to launch this special campaign, marking our inaugural venture into AI-
generated advertising, as travelers from across Europe set their sights on Sweden and
Malmö," says Paul Verhagen, EVP & Chief Commercial Officer at SAS. "As the leading carrier in
the region, we look forward to welcoming visitors onboard and sharing the beauty and charm of
our corner of the world."

This particular week, SAS has over 1800 flights to Malmö and Copenhagen, offering seamless
connectivity, and a warm Scandinavian welcome to all passengers with the message “We bring
Europe to Malmö” displayed to arriving passengers with AI generated images tailored for this
musical extravaganza.

With a commitment to safety, reliability, and hospitality, SAS invites travelers to celebrate this
week with excited music goers from across Europe, and to enjoy the magic of Sweden and
Malmö throughout this summer season.

SAS is serving around 24 million passengers traveling to, from, and within the region across
135 destinations along 285 routes.

Book your journey with SAS and experience the essence of Scandinavian hospitality firsthand
at flysas.com.

 

For more information, please contact:  
 SAS Press Office, phn +46 8 797 2944

SAS, Scandinavia’s leading airline, with main hubs in Copenhagen, Oslo and Stockholm, flies to
destinations in Europe, USA and Asia. Spurred by a Scandinavian heritage and sustainability values,
SAS aims to be the driving force in sustainable aviation and in the transition toward net zero
We are continuously reducing our carbon emissions through using more sustainable aviation fuel,
investing in new fuel-efficient aircraft and technology innovation together with partners – thereby
contributing towards the industry target of net zero CO2 emissions by 2050. In addition to flight
ns, SAS offers ground handling services, technical maintenance and air cargo services. 

http://www.flysas.com/en/

